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• Leading provider of degree 
apprenticeships, partnering with over 540 
national and local organisations including 
AstraZeneca, Barclays, IBM, BAE 
Systems, Lloyds Banking 
Group, Thales, Asda and McDonald’s

• Well-established relationships with many 
public sector organisations including 
councils and NHS trusts, and we are a 
national exemplar for degree 
apprenticeships with SMEs (Small Business 
Charter, 2019)



• With more than 2,400 apprentices 
enrolled, we are an Ofsted Grade 1 
Outstanding provider and the top-rated 
university for degree apprenticeships 
(Rate My Apprenticeship Awards, 2019 -
2023 and University of the Year at 
the Multicultural Apprenticeship Awards 
2023, for the second year in a row)

• Degree apprenticeships are a powerful 
combination of study and on-the-job 
learning



• Every qualification is designed with an 
employer advisory board, which helps us 
shape our programmes to directly meet 
the needs of the organisation

• Current programmes range from Digital 
and Technology Solutions (the first degree 
apprenticeship programme) to Advanced 
Clinical Practitioner to Digital Marketer to 
Senior Leader



• Apprentices can be new recruits or existing 
employees who want to gain new knowledge 
and develop their careers. As well as learning 
new workplace skills, employees who complete 
their apprenticeship will graduate with a 
qualification, such as a bachelors or masters 
degree

• Organisations pay apprentices a salary of at least 
the applicable National Minimum Wage and give 
them paid time off to study, complete 
assessments and attend university



• Study patterns vary depending on the 
programmes and employer needs – eg day 
release each week, or three-day block 
delivery with online learning. Apprenticeships 
take between two and four years to complete, 
depending on the programmes

• Large employers can use their apprenticeship 
levy contributions to pay for the cost of the 
programmes. The government will pay 95% of 
the programmes fees for smaller firms who 
do not pay the apprenticeship levy



Click to add text



Click to add text







• Apprentices develop the skills, knowledge and behaviours 
directly relevant to your organisation, often in key skills 
shortage areas

• Degree apprenticeships help attract and retain talented 
employees, providing a ladder of opportunity and 
progression - they are also a great way of improving the 
diversity of your workforce and social mobility

• Apprentices work on live projects devised by you, them 
and our academics - maximising tangible organisational 
benefits

• Programmes are supported by government funding and 
the apprenticeship levy scheme



• Sian Cummings and Elliot 
Millward, Content Design 
Managers at BT, share how 
degree apprentices are having 
a positive impact on their 
business, whilst accelerating 
their own careers

https://youtu.be/jc6jHZuOEY4?si
=ySwD-Kw3UpVPLihj

https://youtu.be/jc6jHZuOEY4?si=ySwD-Kw3UpVPLihj
https://youtu.be/jc6jHZuOEY4?si=ySwD-Kw3UpVPLihj




https://www.instituteforapprenticeships.org/ap
prenticeship-standards/

https://www.instituteforapprenticeships.org/apprenticeship-standards/
https://www.instituteforapprenticeships.org/apprenticeship-standards/




Any questions?

j.r.griffiths@mmu.ac.uk



Effa Ettah
Ecosystem Engagement Manager,
Turing Innovation Catalyst Manchester





BACKGROUND



TIC is part of 
the Greater 
Manchester 
Innovation 
Accelerator

TIC 



INTRODUCING 
THE TURING 
INNOVATION 
CATALYST



Our Vision 

A city region where AI is 

supercharging the growth 

of careers, businesses, and 

our regional economy



Our programme of work

Startup accelerator Venture builder Collaborative R&D Skills programmes

AI ecosystem development



Crucial commercial skills for promising PhDs ready to 

turn their innovations into startups.

● 2 cohorts

● 25 PhDs

● 9 months of support

A portfolio of skills programmes to improve access for 

women and underrepresented communities and fund 

PhD expertise in startups

● 200+ women skilled/upskilled

Hands-on accelerator support and investor

connections for ambitious, early-stage AI startups.

● 2 cohorts

● 24-30 AI-first startups per cohort

● 6-9 months of support

Innovative models to encourage research 

collaborations; shorten development cycles and drive 

commercialization of leading AI technologies

● Co-creation workshops delivering min. 28 feasibility 

studies

● 6-9 months support

● Unlimited numbers on introductory MOOCs 

● AI on demand - 20 startups

Venture builderStartup accelerator

Skills programmesCollaborative R&D

Our programme of work



A varied programme of ecosystem development and connection work
including:

● The development of a community-centred HQ at ID Manchester

● A minimum of 3 Greater Manchester “spoke” presences in boroughs across
the city region, (with the first being Rochdale in conjunction with Fire-Up)

● AI investor connectivity initiatives for the benefit of cohort companies and
the wider GM AI community

● Designing, hosting, and contributing to AI events across GM

● Creating a new AI Skills Strategy for GM

● Forging national and international connections to share best practices,
promote GM AI assets, and develop strategic partnerships

AI ecosystem development

Our programme of work



CorporatesAI 

researchers

Startups & 

scaleups

AI 

professionals

Future AI 

professionals

AI on demand

Bootcamps

MOOCs

Venture builder

Startup accelerator

Collaborative R&D

Investor connectivity

Fire-Up Rochdale pilot

Ecosystem development

GM AI Skills Strategy 

Investors

TIC



Our partners

Introducing the Turing Innovation CatalystTIC



Lauren Birch

Talent & Skills 

Lead

Sue Ingham

R&D Lead

Effa Ettah

Ecosystem 

Engagement 

Lead

Meet the team
Introducing the Turing Innovation Catalyst

Stakeholder 

and 

Partnerships 

Lead

TIC

Liz Scott 

MBE

Director



Talk to us about

● Startups, scaleups, and SMEs using AI to power their
growth need:

○ wider ecosystem support and connection

○ introductions to relevant early-stage investors

○ access to diverse AI talent

● Hosting joint events focused on AI topics
● The AI-centred community will be at centres across GM
● Plugging into the ID Manchester ecosystem
● Our presence in spoke locations - e.g. Rochdale / ATOM

Valley
● Involving our community of startups, scaleups, and

SMEs in innovation projects with larger corporates and
strategic partners

Introducing the Turing Innovation CatalystTIC



@TICmcr

/turing-innovation-catalyst-manchester

www.ticmanchester.org

hello@ticmanchester.org
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My Three Words Global Gallery

A project by

Supported by

CreaTech 
Creative Manchester



The Team:

IOU: 

David Wheeler and Loui Binns (IOU)

Francesca Le Lohe (Sound & Word Network).

University of Manchester:

Ricardo Climent (NOVARS, SALC) - Prof. of Interactive Music

Amy Zhang (SEED) - Lecturer in Urban Planning, Planning, Property 

and Environmental Management

Hongshuo Fan (Research Assistant & lead coordinator)

Ignacio Pecino (Research Assistant & Programmer; SonicMaps founder)

my3words.gallery



CreaTech Challenge

• Method: 3-min Pitch as a result of a ½ day workshop run by FutureEverything

• To develop a POC: My Three Words Global Gallery Platform - My3WG
An online web app showcasing a collection of geolocated creative works with strong 
links to a meaningful place connected to the artist's memory.

• Open Call: To Commission Artistic work from University of Manchester Students - ( 
Across SALC and SEED)

• Market Research

• Pathway to launch

PROPOSAL

my3words.gallery



Project Origin (IOU)

• My3WG is informed by IOU’s My Three Words Goole project
• It started out as a location specific installation in the town of Goolee

• The project's aim was to blend the digital and real world using 
multidisciplinary artistic works created based upon specific 
What3Words locations in Goole. 

• It utilised QR codes and sign post markers to allow members of the 
public to experience the digital imprints of the work from their phone 
whilst in the physical location. The QR codes were linked to entries on 
a website for each artwork, these entries contained the digital media 
for the artworks

my3words.gallery



my3words.gallery



Matching expertise

• Geolocative Audio 
• sonicmaps.xyz

• Spatial Audio Expertise
• Mantis Festival
• Multichannel Studios, Composition

my3words.gallery

NOVARS, SALC SEED - School of Environment, 
Education and Development

• Urban planning

http://sonicmaps.xyz/


Development stage

Artist Commissions

• An open call was carried out for 
multidisciplinary artworks to populate 
the pilot of the app.

• After the decision process 11 students 
were commissioned from Manchester 
University to create the works. Raising 
the initial offer by one commission. 

my3words.gallery



Development stage

• Ignacio Pecino (SonicMaps) (Research assistant for this project and PhD alumni at NOVARS) 
was responsible for the implementation and deployment of an interactive map and the 
backend system which allowed entries to be linked to specific What3Words locations (from 
their API).

•My3WG supports a range of digital media including images, videos, sound, 3D models and text, 
•Also dynamic 3D-assets (e.g. sculpture scans) targeting museum and gallery collections, a 
collections' filter, social media features (secured) such as sharing content links (compatible with 
all platforms and browsers), content 'likes' (permitted only after login) and an optional colour 
template with support for visually-impaired visitors.

Technical Development:

my3words.gallery



• The My3WG platform consists of two distinct elements: 
• An Editor and 
• A Player App

• The Editor is an online authoring tool implementing the what3words API. 
It includes 1 administrator account to upload content and edit collections.

• The Player App (powered by SonicMaps). Customization includes: app name, 
colour scheme and map style.

• Credits/about page, custom access domain with SSL certificate. Content is 
geolocated using the what3words API.

Technical Development:

my3words.gallery



M3WG Editor my3words.gallery



M3WG Editor



M3WG Player
my3words.gallery



my3words.galleryUX/UI



my3words.galleryUX/UI



my3words.galleryUX/UI



Development stage

• Marketing surveys were presented to IOU on July 25, 2023. These surveys 
are ready for market research purposes targeting both artists and 
potential audiences. Once the web app is launched, these surveys will 
provide insights for future strategies and development needs.

Market research

my3words.gallery

• Preview of artist survey: https://tinyurl.com/5n6c4rb2
• Preview of audience survey: https://tinyurl.com/5yywkavw

https://tinyurl.com/5n6c4rb2
https://tinyurl.com/5yywkavw


Demo

my3words.gallery

https://my3words.gallery/


Thank you!

my3words.gallery
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When news 
stays news: how 
can poetry help 
combat health 

misinformation?

Dr. Geoff Walton, Reader in Information and Digital Literacies 
& Dr. Frances Johnson, Senior Lecturer in Information Retrieval 

(SODA) Background created 
by:  Danny Cookney



About the project

• Why poetry?
Reading and/or writing poetry is beneficial to well-being

• Why health information?
England - 43% of working age adults are unable to 
understand and make use of everyday health 
information, rising to 61% when numeracy skills are 
needed for understanding

• Why this project proposal?
Brings creative approach to address this social issue



About the project

• Inter-disciplinary project group and bid 
building on previous research with industry 
partners and related published work on the 
issues of misinformation and trust

• This project will investigate how those who 
vape encounter and exchange information 
about vaping



About the project

• The goal is to enable vapers to make well-
calibrated judgements about the health  
information and misinformation they 
encounter

• This will be done by investigating how 
‘vapers’ converse with each other (off-line 
and online) to share information about 
vaping



About the project

• We will work with participants to create 
poetry-based factual health information 
about vaping that is meaningful to them

• We will then test their engagement and trust 
in  these new health information formats 
using our Trust Scale, Information 
Discernment Framework and Eye-tracking 
protocol



Achievements so far

• Protocol established for training health information practitioners in 
writing in the poetic form

• Initial scoping work with poets, health information practitioners and 
academics

• Inter-disciplinary project group formed

• Based on 15+ years of previous research in information/digital 
literacies and trust



Inter-disciplinary

English (Man Met 
University)

Information Science 
(Man Met University and 
UCL)

Computer and 
Information Sciences 
(Northumbria University) 

Health (NHS England and 
Man Met University)



Previous foundational work – industry 
partners and funders
• NHS England (formerly Health Education England) 

Introduction to health care knowledge and library services

• AHRC Untold stories NHS 75th anniversary

• Jeff Gosling hand controls – e-learning training portal for fitters

• Apex Engage – the Insights people – UX project

• Chartered Institute of Library and information Professionals –
misinformation – Psychophysiology of information literacy

• Home Office – Evaluating Prevent programmes

• British Academy – Information discernment, mis-information and pro-
active scepticism



Previous research example - Misinformation
This is the experimental set-up we used to find out whether there is a 
link between a person’s level of information discernment and their 
physiological reaction to mis-information*

Finometer Eye-tracking

Our lab

48 Participants
Male
Aged 18-24
Educated to ‘A’ level 
or equivalent

*Participants in 
experimental group 
told they were 
working with a 
religious extremist

Participants 
given a mildly 
stressful task to 
complete



Creative summary of our misinformation 
work
• Link to Information Discernment video here (7mins 38secs)

https://www.youtube.com/watch?v=V1oo_iNdJ8E&t=14s


Previous work – engagement and trust in 
information formats



Trust in Information

• What does it mean to trust?    

• What does it mean to trust in information?

• The Trust Online Information project(s)



Forming Trust in Information To come to know something  we did not 

Maybe I don’t 
need to smoke

Information on 
breathing 

difficulties?

I have severe 
symptoms

I could save 
money

My 12 year old 
cousin thinks 

smoking is not 
cool

Effective Information Behaviour



Final thoughts

• Not just for health mis/information

• Wider implications for industry and society; how people make judgements 
about any kind of information (digital or analogue): business information, 
advertising, local and national government and public bodies of all kinds

• What are the features of information (digital or analogue) that cause us to 
trust it?

• We have the theories and methods that can contribute to understanding 
these issues



This Photo by Unknown Author is licensed under CC BY-ND

Any questions 

• Contacts: 

Dr Geoff Walton: g.walton@mmu.ac.uk

Dr Frances Johnson: f.johnson@mmu.ac.uk

https://satisfyingretirement.blogspot.com/2018/04/being-single-and-retired.html
https://creativecommons.org/licenses/by-nd/3.0/
mailto:g.walton@mmu.ac.uk
mailto:f.johnson@mmu.ac.uk
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Technology integration for Experiential Marketing (XM) in Fashion 

and creative disciplines

CREATECH

The ShareLoom collective research project

Barbara Nigro

B.Nigro@mmu.ac.uk

Lecturer in Fashion 

Communication

Manchester Fashion 

Institute

mailto:B.Nigro@mmu.ac.uk


Technology integration for Experiential Marketing (XM) in Fashion 

and creative disciplines

CREATECH

The ShareLoom collective research project

ShareLoom Digital Platform

ShareLoom

• The ShareLoom collective is a project that stems from the 
partnership between MFI and SODA at ManMet

• An open community dedicated to celebrating student innovation 
and experimentation with creative technology

• ShareLoom champions collective research culture symbolising 
the extraordinary value of cross-disciplinary research and 
knowledge exchange practices

Future Looms

• A Phygital students’ showcase space

• A multi-layered experiential space that complements the 
traditional graduate showcase through the minting of student 
work as an NFT on the Cardano blockchain.

• The inaugural event for the ShareLoom Collective at ManMet

http://shareloom.xyz/














ShareLoom community

COLLECTIVE RESEARCH CULTURE



Technology integration for Experiential Marketing (XM) in Fashion and creative disciplines

CREATECH

EXPERIENTIAL MARKETING (XM): a marketing communication strategy
aimed at building engagement between the audience and a brand across both 
digital and physical channels (phygital realm) through the creation of an 
experience that connects and resonates with the audience. 

According to Forbes, experiential marketing will be worth $2,330bn by 2026.

Key features:

• Focus on the experience offer not the product selling

• Engage audience with authentic messages and emphatic tone voice to 
establish a sustained connection 

• Interactivity and Entertainment are key - content and environment are set to 
respond to consumers sentiments, spark awe and offer an experience to 
remember - consumers become ‘content creators” generating WOM through 
social media and  

• Consistency of content and messages is key across all channels – Cohesive 
omnichannel communication strategy

Source: T. Andrén ‘What you can learn about Experiential Marketing from leading brands’, Forbes (2022) 

https://www.forbes.com/sites/forbesagencycouncil/2022/11/08/what-you-can-learn-about-experiential-marketing-from-leading-brands/?sh=47f2c7b920f8


’The North Space’ a collaboration between 

North Face and Strava by Eva Quinn L6 

Fashion Promotion graduate 22/23 and 

one of the featured students in Future 

Looms:

• Graduate Fashion Week 2023 twice 

winner for Fashion Marketing and Fashion 

Communication portfolios awards 

Headhunted and secured straight after the 

awards a job at Good Culture, a London 

based culture-centric strategic 

consultancy and experiential marketing 

specialist agency

• Contacted by Bethany Evans (VP 

Americas Marketing for North Face) and 

secured a reference for future EMEA 

position at North Face HQ



Thank you!


